
Marketing Research Analyst (2 positions)

Toronto, ON
Location:
Toronto, Ontario, Canada
Job Category:
Marketing
Job Type:
Permanent Full Time

At the LCBO, we deliver remarkable experiences as the trusted destination for the worldâ€™s wine, beers, and spirits. One of the
world's largest purchasers of beverage alcohol, we are a best-in-class, customer-first, responsible retailer and wholesaler,
supporting communities and delivering value to Ontarians. Headquartered in Toronto, Ontario, the LCBO operates more than 660
stores, a full-service e-commerce site, over 210 agency stores for rural consumers and 5 regional warehouse facilities.

We invest in our people; theyâ€™re our greatest resource. We hire driven people we want to learn from, who want to grow their
careers. The LCBO understands a great career is made up of varied days, compelling problems to solve, and human connection.
We work with our employees to create a working experience that drives both the organization and the people within it forward.

Marketing Research Analyst

Do you have a talent and real passion for research, data analysis and visualization? Reporting to the Manager, Customer
Intelligence, youâ€™ll be part of a dynamic team of SMEs in research and data analytics. Youâ€™ll gather data and provide
actionable insights to internal clients and trade partners, so we can deliver the best customer experience.

If you are a researcher and a data specialist who sees the connection between data and outcomes, and loves turning data into
insights, then this is the role for you!

Whatâ€™s the role about?

Responsible for data cleaning, coding and preparation; data mining, summarization, and visualization; web analytics;
statistical analysis; and CRM analytics to ensure that the most relevant and accurate data is leveraged.
Assist in crafting research studies to meet clientsâ€™ needs, including testing and modifying survey questions to ensure
logical wording and sequencing.
Identify trends and opportunities through research and analysis, compiling, reviewing, and interpreting data from multiple
sources, to build reports that bring data to life.
Measure the effectiveness of marketing campaigns and strategies.
Prepare reports and present results to internal clients.

What will you bring to the team?

Curiosity and passion; enjoy revealing customer facts and insights through data storytelling.
Post-secondary education in Social Sciences, Economics, Statistics, Mathematics, Computer Science, Business or an
equivalent combination of education, training and experience.
Extensive and progressive experience in quantitative analysis, marketing research, web analytics, and/or statistical analysis.
Working knowledge of quantitative research techniques and methodologies, marketing analytics, machine learning, and/or
data science.
Deep tech skills: Microsoft Office (Excel, PowerPoint, Access); Adobe Analytics (Omniture), Google Analytics, or similar web
analytics tools; SPSS, R or similar statistical application; Python, MATLAB, or other scripting languages; Business
Intelligence tools such as MicroStrategy and Tableau; and IMS Clear Decisions or other similar cross-tabbing and media
profiling tools.
Collaborative with highly effective communications skills â€“ both verbal and written â€“ and attentive to visual and
grammatical detail.
Highly organized with a proven ability to prioritize time to efficiently complete tasks.

Diversity and inclusion matter at the LCBO. If contacted for an interview, please advise if you require accommodation in
accordance with the Ontario Human Rights Code and the Accessibility for Ontarians with Disabilities Act.

Please apply at lcbo.com/careers, to Talent Acquisition, LCBO, quoting File #LCB-094/2019, by June 3, 2019. We appreciate
your interest, and advise that only those selected for an interview will be contacted.

Are you interested in this job?


